Branding

Kimpton Creative
dreams of placein
sun for Pure France

PURE FRANCE

Kimpton Creative has created an identity for
holiday rental property company Pure France.

The consultancy was appointed in November
2010 and was briefed to develop the exisiting
sunflower-inspired identity, as the business had
grown into different regions of France where the
sunflower design wasn't so relevant, says
Kimpton Creative founder David Kimpton

The new identity, which launches this month,
features a sun in the style of a thought bubble,
referencing the hexagonal shape of France, and
plays on the idea of people dreaming of sun when
itis cold and miserable in the UK, says Kimpton.

The cross-hatching of the typeface harks back
to the French graphic style, and the colour palette
was inspired by the dusty blue commonly found
on French window shutters, says Kimpton.



